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Finding new customers in an evolved digital landscape
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Growth continues to be essential,
especially in challenging environments.

Desaceleracion .
’ Inseguridad
Inflacion , consumo
Incertidumbre
Precio gasolina, politica
alimentos Guerras

Tasas de intereés



“It may seem like a paradox, but
recessionary periods actually
provide fertile grounds for
marketers to grow their brand’s
market share.”

— MARK RITSON, GLOBAL BRAND CONSULTANT AND MARKETING PROFESSOR



Stripped Color
Cashmere Sw...

$93

Little Lemon
Cafe

LaLueur Face
Cream

$18

Leather Slim Wrist
Watch

More than ever, people are
open to discovering brands
and products online that match their
interests or needs.
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Color-changing nail
polish

$10

@globalnonprofit

1.5M followers

Performance Mesh
Sneakers

$145

@chantouflowergirl
19.2K followers




Relevant experiences can make the difference between
feeling overwhelmed or overjoyed.

21n3

online shoppers surveyed

agree that social media

makes them more likely to

try new brands and products.

70% 57% 1.3X

of respondents get ideas on of discoveries come from short- Gen Z and Millennial online shoppers are

what products to shop from form video. 1.3X more likely to prefer discovering
creators. brands/products using AR/VR than ages
35+.

Source: “Discovery-Led Shopping Study” by GFK (Meta-commissioned online survey of 12,000+ respondents ages 18 - 74 in the AU, BR, CA, FR, DE, IN, ID, MX, SK, JP, UK, US, Q2 2022. Qualifying respondents shop online at least twice a month and made
an online purchase of beauty, furniture, electronics and/or apparel in the past 3 months at the time of the study; questions cited A01, A0O7a/b, A09, A13, A32.



Growth marketing
has traditionally
focused on those
most likely to
respond.




But marketing to
people who already
want to buy from you
isn’t enough.

Tl Feroldi’s
Retail store

Potential intent is far greater
than existing intent.




FROM reaching people who already
want to buy from you ) AP () e

TO reaching new or existing CRAFTED

with love ¥

customers that want just what

you offer

Generate demand
through discovery.




Reaching new audiences can unlock growth.

REACH SPARKS CURIOSITY

+84%

greater organic search lift for reach and
performance campaigns vs. performance alone per

a 2020 meta-analysis?
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increase in the size of retargeting audiences using
reach and performance vs. reach alone?

AND DRIVES ACTION

+18%

incremental sales when running brand and

performance buying objectives concurrently?

Source: 1. APAC Search Lift Meta-analysis, 2020. 2. Based on 11 multi-cell experiments using performance & reach vs. performance alone.
3. “Examining the Effect of Simultaneous Ad Strategies on Facebook” by Mindshare (Meta-commissioned MMM analyses of US adults), Jan 2018—Dec 2020 (accessed Oct 2021).



SCALE

Source: 1. Meta earnings report, 2022.
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@chantouflowergirl
19.2K followers

@globalnonprofit
1.5M followers

Zoomture
Travel

SCALE CONNECTION

3.6 00

people?! businesses? @ |
Little Lemon

92%

of weekly consumers surveyed follow creators

@kaiblue
309K followers

on Facebook or Instagram.?

Feroldi’s .
Retail store _

Source: 1. Meta earnings report, 2022. 2. Role of Creator Marketing by Crowd DNA (Meta-commissioned online survey of general population respondents ages 18-65 yrs in USA, DE, UK, FR, JP, KR, BR, MX, AU N=15,750, Q1 2022). Qualified respondents
shop online at least two times per month, have been influenced by creators when shopping in specific retail & CPG categories, and have recently purchased in that category.
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Like what you see? Check how to recycle Spruce >
Imitate the emoji! \-_’
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an incredible scale across Meta D0 B o =
technologies.
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Restaurantes participantes em http://
cupons.mcdonalds.com.br/abril e
passar no Drive ou fazer o seu
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View all 21 comments
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From discovery to purchase, more shopping experiences happen
across Meta technologies than other platforms.

% surveyed online shoppers relying on Meta technologies during shopping journey

DISCOVER )

feroldisbrand

Q Search Sponsored
home style long weekend vintage
CRAFTED 0
with love & 7 O /O
INSPIRE ) typically
discovered

| 65%

for inspiration

Shop now >

Qv W

feroldisbrand Discover our hand crafted collection.
View all 21 comments
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= Jeroldi,

Women Men Home

N

SHOP OUR LATEST HAND CRAFTED PIECESC CONSIDER )

Design your room before 12/31 for 15% off!

SHOP NOW

sk

@ feroldisfashion.com

56%

saw ad
that drove
consideration

Cancel Checkout

=4 Teroldisbrand
Sold and shipped by Feroldi’s

Hand crafted accent chair

* $290.00

Subtotal
Shipping
Estimated Tax

Total
Shipping
Standard - Free

Estimated arrival Aug 17 - Aug 22

Payment

eeee 5083

Deliverv

Place Order

Edit

$290.0
FR
$50.50
$340.50

By tapping Place Order, you agree to Facebook’s Payment
Terms and policies. We'll share your delivery and contact
info with the merchant, and their terms and policies will

apply.

PURCHASE )

46%

used to help
with purchase

Source: “Discovery-Led Shopping Study” by GFK (Meta-commissioned online survey of 12,000+ respondents ages 18 - 74 in the AU, BR, CA, FR, DE, IN, ID, MX, SK, JP, UK, US, Q2 2022. Qualifying respondents shop online at least twice a month and
made an online purchase of beauty, furniture, electronics and/or apparel in the past 3 months at the time of the study; questions cited A01, A0O7a/b, A09, A13, A32.



An end-to-end demand generation solution that
flexes to your most important business goals

SO o B

Reach new Get Drive Retain and Expand Connect with

audiences. leads. sales. grow customers. across borders. messaging.



Data
integrations

APIs

META DISCOVERY COMMERCE SYSTEM

Industry-leading workflow automation
for more efficient performance

Engaging
surfaces

Apps
Placements

Presence

Formats

Advertising and
conversion tools

Objectives
Targeting
Optimizations
Budgets and bidding

Transaction

Measurement
tools

Modeling
Testing solutions

Reporting



GREAT
MARKETING
STARTS WITH

YOU.

The best marketing tools are only as

good as what you put in.

Your customer knowledge
Your great creative
Your business goals

Your rigorous measurement

META DISCOVERY COMMERCE SYSTEM

Data Engaging Advertising and Measurement

integrations surfaces conversion tools tools

OO O ©

©

WHAT YOU GET

Increase ad performance by unlocking

your marketing data’s full potential.

Attract attention and engagement with relevant experiences where

people are already spending time.
Helps achieve business goals from discovery to transaction.
Make smarter decisions with actionable insights.

More efficient performance with less manual

work to optimize campaigns.



Chess Connections
34.6K members

SRHBIGH+

K

Data integrations

Increasing ad performance by unlocking your
marketing data’s full potential

Choose your fighter.

ﬁ a o L Visited Feroldi’s website >

@J 3.2K

< Lives in West Covina, CA




f} <+\ DATA INTEGRATIONS

Increasing ad
performance by
unlocking your
marketing data’s full
potential

Source: 1. External case study, July 2022. 2. External case study, Mar 2022.

Tommy Hilfiger @ voo
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gr.tommy.com

; Shop Now
Welcome Spring! :

o Like (J Comment &S

Write a comment...

T @ :]3 @ @ increase in online

1
Home Marketplace Pages Feeds Notifications Sales-

TOMMY HILFIGER GREECE

Improved return on ad spend by finding

new audiences

all ¥ 9:41 AM -

<@

Reserved @
Sponsored - §

Ein Shoppingurlaub bei Reserved! Verpasse nicht
die Gelegenheit, Deine Garderobe mit einem
Rabatt von 20% auf ALLES zu vervollstandigen!
Jetzt einfach online shoppen.

Checked mini skirt Baumwol
€5.99 Print

nn1 |l ike () Camment b

Write a comment... G lower cost per

P ———— incremental
ﬁ @ % @ Q conversion after

Home Watch Marketplace Profile Notificatio

introducing CAPI.2

RESERVED

Reached people with the fashion items
they’d be most interested in.
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QOO 40 3 Shares

Home News Feeds Menu

Marketplace Notifications

Engaging surfaces

A diversity of mobile-optimized creative formats

( In-stream video ) ~
| —

\

Give the planet a'
0:00 X sponsormetheplmetobnok.com.ou Learn more




ENGAGING SURFACES

A diversity of
mobile-optimized
creative formats

Source: 1. External case study, May 2021. 2. External case study, Jan 2022.

9:41
@ swankandroche
%/ Sponsored

llll - ':!)’

<

lower cost per

Shop Now purchase

Qv
475 likes

Paid partnership with cliniqueaustralia

A Q Q *

CLINIQUE AUSTRALIA

Used branded content ads to feature creators

sharing reviews of new product

ol - S lower cost per trial
Q : ' subscription than
with lead ads

|dentify plants & diseases #

Install Now

N Q o v

PLANTIN

Promoted app with Reels and saw

increased efficiency



ENGAGING SURFACES

20%

of time spent on Instagram is
driven by Reels.

30%

increase in the time people
spent engaging with Reels
across both Facebook and
OV outdoorvoices & - Follow Instagram in Q2 2022

Reels inspire action
with entertainment.

Engage your audience with short,
entertaining videos that drive discovery

and relevancy.

Meet the Athena Dress: playful... more

v o - Trippy Isolator @ View Product

N Q 9 ©

Source: Meta Q1 2022 earnings call.



ENGAGING SURFACES

Stories surprise and delight | WS

" SAUCE IT UP

audiences with immersive
experiences.

Visual and immersive formats COGEINZ L wEINz L |
. . T HavomusTJ MY krancH TR UE]
help businesses drive toward the outcomes e -

they care about.

Learn More




ENGAGING SURFACES

In-stream video

helps connect people to
brands through
long-form stories.

Learn More

Businesses can deliver longer, more
complex messages within contextually

relevant video.




ENGAGING SURFACES

Collaboration with creators unlocks meaningful connections,
creativity and growth.

Businesses can gain a creative edge and a way into the language of culture by harnessing the qualities
and skills of creators to meet different business objectives.

3 4 5

9 RIESCI A FARE MEGLIO? 1§
¥ @JHARDEN13 @ADIDASITA 1B
@ADIDASHOOPS. il

- p— —"4
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REINVIGORATE BRANDS. ACCESS NEW AUDIENCES. MOBILIZE COMMUNITIES. DRIVE SALES. BUILD BRIDGES TO
EMERGING
PLATFORMS.



ENGAGING SURFACES

®

~

all - 9:41 AM @ 100% [0) 4 " . 2:43
Q Search 000 @ —
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Don't pause, keep levelling up! Now you can order New Fashion

Sparking conversations with e S Sponsored
. Add a little style to your day with these new
ads that click to Messenger or

WhatsApp — fggr f f’

e

- 3y 4

/

| o 4 ‘z\. A

OPENS IN WHATSAPP
Check out our collection [@ SEND MESSAGE]
of everyday wear

Messaging experiences make it easier for
people to discover and initiate conversations
with your business.

O'.’ O John Evans and 23 others 2 Comments

OPENS IN MESSENGER : :
Order KFC Delivery on ‘ @ send Message ’ [fb Like D Comment A> Share

Messenger

o e e s 2




ENGAGING SURFACES

100% . 4

Michael Kors
Sy | (demo) -

grﬁ\ adidas
" Let us break it down for you: Here's what you need for e “\:
Collections and Instant £

Experiences entice people
to explore.

Shoppable ad formats mean your product catalog can
break through with thumb-stopping visuals and help

people learn more without leaving Facebook or

Instagram.

COLLECTIONS INSTANT EXPERIENCES
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ri;, Teroldisbrand

Q Send message

INTRODUCING THE

gh;mme Spmugls N G THE ~ Click to Experience )
COLLECT! o L;W\mer

COLLECTION

feroldisbrand

COLLECTION [ m—

INTRODUCING THE =
Advantage+ creative

Advertising and O
conversion tools

Helping achieve business goals from discovery to transaction

> ) iy
N __—ﬁ\
+7

Wire basket Rosemary oil
$26.00 $18.00

QU 1.4K 176 shares

Advantage+ catalog ads
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ADVERTISING AND CONVERSION TOOLS

Reach new audiences.

9:41 all ¥ @

48 Sierra Nevada
° Sponsored (demo) + Q3

|

REEIE S )

T ]

Helping achieve
business goals
from discovery to
transaction.

Get your Sierra Nevada hop fix
Always brewing, so you're always stocked with
hops.

Shop now

00 95 6 co

incremental
i) Like (J Comment ROAS?

SIERRA NEVADA

Reached more beer fans, resulting
in more in-store sales

Source: 1. Meta case study, Mar 2022. 2. Meta case study, Mar 2022. 3. Meta case study, Feb 2022.

Get leads.

Feel the magic of the Riviera Maya

Experience the Mexican Caribbean in our luxury hotels

Please, leave us your information and we will
contact you to quote your stay.

50%

growth in leads?

THE FIVES

Grew business using lead generation
tools

A O &

Drive sales.

¢ adidas Taiwan #9853

adidas Taiwan @

=Zhy (Fp) - O

adidas EBEEIEENEITH » MZFTmEIZEITIO !
“E T BNAI1EERE>> https://bit.ly/2HDyhvr
#adidas B /B4

#7 R EiEEHf
#adidas

adidas

3-Stripes $E# < Primeblue %S4}

NT$1,090 [ mﬁmm ] NT$1,432
0
+/70%

higher return on
ad spend?

Th 85 0H 8. Watch Marketplace

ADIDAS TAIWAN

Drove sales among new customers
with Advantage+ catalog ads for

broad audiences
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ADVERTISING AND CONVERSION TOOLS

Retain and
grow customers.

all = 9:41 AM -

LIVELY
Sponsored - Public

Lux quality for half the price. Bundle up and save.

Helping achieve
business goals
from discovery to
transaction.

WEARLIVELY.COM
2 bras for $60 | 3 bras for $80

OO0 349
[ﬂ) Like

A D ® @

90 Cor

() Comment

lift in purchases?!

LIVELY

Encouraged customers to
purchase again to drive repeat
purchase

Source: 1. Meta case study, Dec 2020. 2. Meta case study, Mar 2022. 3. Meta case study, June 2022.

Expand
across borders.

Lumin @

LLLLL

Sponsored - Q

"Desde que comencé a usar Lumin, me siento
mucho mas seguro hablando con la gente, ya que
sé que mi piel se ve genial.... See More

SE o que estas PENSANCOY

)

40%

en estos videos fueron compensados por SW

LUMINSKIN.COM
Prueba los 4 productos de manera

gratuita.
080 46K SRSy decrease in cost per
& > © b website purchase?

Home Watch News Following

LUMIN

Expanded from the US to Mexico
while increasing marketing efficiency

Connect with messaging.

oy
S

clarinsmalaysia, mayh... W 7

»

-
‘* 4' ..é
7 Y\ I |
W
. .(‘u.

' amily_moey

«." Fantastic!

"; 60%

increase in gross
Fp merchandise value?

CLARINS

Drove sales through virtual
beauty consultations via

messaging
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ADVERTISING AND CONVERSION TOOLS

Finding qualified
leads more easily
with lead
generation
marketing

Make the lead generation process easier
by creating frictionless experiences for

people.

facebook Q ©

B Live |54 Photo © Check-in

| Pacific Moon University shared a link.
@ Sponsored - @

100% ONLINE CLASSES AVAILABLE. Realize your
dream and potential. Get your undergraduate or
masters diploma now. Limited seats available...

FORM ON FACEBOOK

Quality programs. Affordable prices.

Anywhere, Anytime
@i O John Evans and 23 others 2 Comments

[fb Like CJ Comment d) Share

£ S Tactv@

A 3 ® 06 =

LEAD ADS (INSTANT
FORMS)

{ @ Original Coast Clothing ({29
-

Original Coast Clothing

Typically replies instantly
Retail Company

9:41 AM

You opened this conversation through an ad. When you
reply, Original Coast Clothing will be able to see your
public info and which ad you clicked.

Hi Mohit! Tell us more about
you to help our stylists send
you personalized looks.

What kind of outfits are
# you looking for?

Dinner

How would you describe
#_ your style?

Casual Fashion Forward Formal

Type a message...

Pause Questions

LEAD GENERATION
IN MESSENGER

Cicel

Call +1 (408) 851-1000

CALL ADS AND CALL
EXTENSIONS



Q' ADVERTISING AND CONVERSION TOOLS

dandwool
\1sored

Achieving more ambitious goals
with less effort with Meta
Advantage+

Connect with people who will care about your
business at the right time in the right place —without
tons of manual work.

A

OPTIMIZATION PERSONALIZATIO EFFICIENCY

Better results Deeper connections Less time and effort



Q =

Q ADVERTISING AND CONVERSION TOOLS

all o 09:41 100% (e

o) Like (J Comment (~) send

@ Samsung @
Sponsored (demo) - §

Your favorite products are just a click away! Shop
now on Samsung.com and walk away with
exclusive benefits!

Advantage+
catalog ads help
products find people.

Use automation to dynamically

match shoppers with products they

are most likely to buy.

Samsung 34"
Premium Curved Bu...

Samsung Gal
Watch Active

€ -

i) Like () Comment ~> Share

A5 @ o @

[ Shop Now ]




Top added to cart

Breakfast Blend
S14
102 adds to cart

Rainforest Blend
S14

A/B Testing > : 96 adds to cart

6 oo Organic Colombian

S16
74 adds to cart

Compare top products

Measurement tools

Making smarter decisions with actionable insights

Conversion Lift € Cost Per Conversion Lift (5 )

2,034

( Ads Reporting
Conversion lift studies >




MEASUREMENT TOOLS

all ¥ 9:41 AM - all & 9:41 AM Ll
facebook Q © { owr GANTO
Sponsored - &
@ Nectar Sleep @ Take our blazers for a spin. Sound stripes and
Sponsored - G confident color give a modern look.

NECTAR'S BIGGEST DEAL EVER!

& Up to $399 In... See more

Understand impact
and

make smarter
decisions with
actionable insights.

Embrace the
Shop now

Embrace the pattern

Shop now [ SRR HOW J

|f) Like (J) Comment ~> Share
O 59

; i 1 share
OO 38 14 comments 51

Write a comment...
D . - — - : ~ . _ lower cost per
oo . increase in = _ tal
ﬁ o @ (g @ revenuel ﬁ % ' nerementa

order?

RESIDENT GANT
Optimized budget allocation to maximize Gained insights to plan campaigns
online sales and allocate budgets more effectively

Source: 1. External case study, May 2021. 2. External case study, Jan 2022.



MEASUREMENT TOOLS

Businesses can run lift studies to understand the incremental impact of
their ads using test-and-control groups.

New lift solutions powered by Conversions APl minimize the amount

of individual data processed while preserving lift testing capabilities.

TEST GROUP ——
(Opportunity to see ads) N AD IMPRESSIONS
EASY PEASY

& PLANT CA

RE

o LY Compare conversions

between the two groups to

calculate lift and

%@l luckyshrub
G¥ Sponsored

incremental impact.

EASY PEASY
PLANT CARE

NO AD IMPRESSIONS

CONTROL GROUP
(Does not see ads)




GET STARTED

The bESt @ Your customer knowledge
marketing tools

are only as good
as what you put
IN.

@ Your great creative

@ Your business goals

@ Your rigorous measurement



GET STARTED

TURN ON DISCOVERY COMMERCE.

Drive product Q

discovery.

e Deliver highly personalized ad
experiences by setting up
resilient data sources (CAPI,
Meta Pixel, SDK, EMQ, advanced

matching).

 Help ensure that your ads reach
the people who will care about
your business in the right place
with the right message by setting

up a liquid account structure.

Embrace -
rich creative o

canvasses.

* Diversify your ad formats and

creative concepts.
 Video formats

* Partnering with creators

Make it O
seamless.

Convert discovery into sales with ads
formats that shorten the path to
purchase like ads with product tags,
digital circulars, Advantage+ catalog
ads, Collaborative Ads, lead ads and

ads that click to message.

Optimize your website and checkout

for purchase.
Create a shop.

Consider experimenting

with collections in your shop.



&gj Maya Ortiz

" ( |MMERSIVE )
“Wow, Saturn .

is so cool!”

@U 50K 15 comments

Today’'s growth strategies can translate to
tomorrow’s technology.
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