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To create happiness for people of all ages, everywhere

To refresh the world. To inspire moments of optimism and 
happiness.

to be Earth’s most customer-centric company, where 
customers can find and discover anything they might want 

to buy online.”

To bring inspiration and innovation to every athete* in the 
world.

*if you have a body, you are an athete.

















Por qué existimos? Qué es eso que nos levantamos 

a hacer todos los días? (Propuesta de valor)

Una posición ambiciosa pero alcanzable en el 

mercado o en la vida de sus clientes.

La diferencia que creará en la vida de los clientes o 

en el mundo en general cuando finalmente realice su 

propósito.





• Brand values are the principles that guide the brand’s actions/your unique way of doing things

• Son los principios que guiarán las 

acciones, la forma única de hacer las 

cosas.

• Brand attributes are the operating characteristics and personality traits that distinguish your brand

• Son las características operativas y de 

personalidad que “distinguen” a la 

marca.
https://deniseleeyohn.com/scale-up-your-brand-set-your-brand-purpose-values-and-
attributes/#:~:text=key%20brand%20values%20are%20the,traits%20that%20distinguish%20your%20brand

https://deniseleeyohn.com/scale-up-your-brand-set-your-brand-purpose-values-and-attributes/#:~:text=key%20brand%20values%20are%20the,traits%20that%20distinguish%20your%20brand
https://deniseleeyohn.com/scale-up-your-brand-set-your-brand-purpose-values-and-attributes/#:~:text=key%20brand%20values%20are%20the,traits%20that%20distinguish%20your%20brand








Aspiration & Self
Betterment

Confidence & 
Reinforcement

Belonging & 
Community

Recognition & 
Personalization

Access & 
support

Convenience

Psfk: The Future of retail 2018: A Unified Channel Strategy To Drive Brick & Data Retail
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